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Faes Farma at a glance
Faes Farma today

Notes: Data year end 2023; Income: total income. AH&N = Animal Health & Nutrition

Direct presence Iberia +  subsidiaries

Presence of Faes products via partners and exports

Diversification

~420M€
Pharma income

~53M€
AH&N income

Profitability

~122M€
EBITDA

Geographical footprint
Presence in

>130 countries

Employment

~1800
employees

Industrial footprint

8
Production plants
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Key figures and milestones ESG 2023

Continuing to advance our ESG framework and governance
Faes Farma today

Notes: (1) Leader in Energy Efficiency and Sustainable Design. 

Environment

Social

Governance

54% of women on
staff

36% of women in

management 
positions

▼12% water
consumption in the last

two years

Obtaining the certificate LEED1

Gold in the new 

pharmaceutical plant in Derio

x2 photovoltaic energy
production in installations

55% of board members

independent

44% of female board
members

The Audit and Compliance 
Committee and the Appointments 
and Remuneration Committee are 

chaired by women

Boosting the
Cybersecurity capabilities, 

Sustainability and 
Compliance

ESG
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R&D&I as a strategic
priority

2//
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Commitment to future 
value generation

Strong pipeline of
research and innovation

Top Quality External
partnerships

4
Therapeutic
areas

6
Active projects in Drug
Discovery, with new 
additions in 2024

21
Active projects in Innovation, 
with key launches in 2023

12
Clinical trials in the past
two years, with ~1.700 
participants

~110M€
Invested in R&D&I in the last 5 years
(2018 – 2023)1

~25M€
Invested in R&D&I 
in 20231

~100 FTEs
Dedicated to R&D&I

>20 alliances
With global academic reseach
and development partners

Active participation in top-level
Drug Discovery: events and forums

e.g. EFMC, SEQT, SDDN

Drug Discovery model, which
gives us Agility and allows us to
reinforce our internal capabilities. 

Prioritising the generation of future value through R&D&I
R&D&I as a strategic priority– KPIs

7
Notes: (1) Includes R&D investment in our NySA business (€1.3M in 2023 and aprox 6M in the last 5 years). 



Allergies Gastrointestinal Bone
Inmunomodulation

Pain

Potential

Target Indication
for Faes Farma

Overall indication
market size

target

- Allergic rhinitis
- Chronic urticaria 

- Ulcerative colitis
- Eosinophilic oesophagitis
- Other inflammatory pathologies
digestive

- Vitamin D deficiency
- Osteoporosis
- Autoimmune diseases

- Painful muscle spasms
- Analgesia
- Inflammation
- Hemorrhoid Symptoms

− Affects ~25% of the world’s
population, with incrasing
prevalence

− Existence of needs not
convered by current treatments

− In the EU, gastrointestinal 
inflammatory disease affects
c.2,5M people chronically, with
increasing prevalence

− >50% of the spanish population
is vitamin D deficient (c.80% over
65)

− Vitamin D deficiency associated
with osteoporosis, autoimmune
diseases, cardiovascular diseases…

− Musculoskeletal pain is
responsable for more than 30% 
of sick leave, affecting between
13% and 47% of the population. 

New molecules in advanced pre-
clinical phases, and new 

combinations in late-stage 
pharmaceutical development

Promising portfolio of innovative 
new molecules and development of 

new formulations

Research on new molecules and new 
formulations at advanced stages of 

pharmaceutical development

Expansion of the portfolio with novel 
combination in advanced stage of 

pharmaceutical development

~18.000M€
CAGR 23-28

~ +6%

~14.000M€
CAGR 23-28

~ +4%

~120.000M€
CAGR 23-28

~ +6%

~78.000M€
CAGR 23-28

~ +4%

strategic
Therapeutic

areas

R&D&I focuses on 4 therapeutic areas with high growth potential
R&D&I as a strategic priority– Therapeutic Areas
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Gastrointestinal

Allergies

Pre-regulatory

Notes: Data updated February 2024.

Research pipeline stage

Early discovery Screening Optimisation

Therapeutic area Project

1 2 3 4

FAE5Dx

FAE4URT

FAE1IBD

FAE3EOD

Objetive: Registration 
start clinical trials 

2025

New key milestone - in progress

2024 – Clinical 
candidate selection

Regulatory IND / CTA5

Bone Inmuno-
modulation

Most relevant milestones

FAE2IBD

FAE2IBD(b)

2024 – Clinical 
candidate selection 
(based on 
development with 
IA)New Project in screening phase

We aim to build a research pipeline that will enable the entry of a
new project in regulatory phase IND / CTA every 2 / 3 years

R&D&I as a strategic priority– Research pipeline
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Notes: Data update February 2024

Early discovery
Clinical phases

Register
phase I phase II phase III

Innovation pipeline stageTherapeutic area Project

Pain

Bone Inmuno-
modulation

Gastrointestinal

Allergies

Bilastine eye drops

Bilastine + descongestant

Calcifediol weekly

Calcifediol + alendronate

Metocarbamol 1,5g

Bilastine children <6

Bilastine parenteral

Bilastine orodispersable

Aprob.   
dossier 
June ‘24

Launch 2025

LATAM project

End of reformulation Q4 2024

Presen. 
AARR Q4 
2024

Bilastine eye drops for children Presentation AARR Q2 2024

Mesalazina tablets 1,5g End of clinical phase 2024

Mesalazine granules End of clinical phase 2025

Hidrocortisone + Benzocaine Presentation AARR 2025

Launch 2023

Innovation pipeline: we have achieved our innovation milestones in 2023 and
have new launches planned for 2025-2026

R&D&I as a strategic priority– Innovation pipeline
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Elaboration Dossier

70 centers 10 countries

Launch
2025

Launch
2026

Launch
2026

Launch
2025

Launch 2025

New key milestone - in progress

Most relevant milestones



Our comercial strategy
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Bilastine Calcifediol Mesalazine Other products

Leading global Antihistamine
Increased efficacy in the

treatment of pro-hormone D 
deficiency

Treatment for ulcerative 
colitis with multiple alunches

planned

Other proprietary and 
licensed products that

complete our prescription
and OTC portfolio

15% 80% 62%

Revenue 2023 120M€ 50M€ 13M€ 238M€

Farma Iberia

Faes LATAM + 
MEA

Licenses

16% 9% 28%

69% 11% 10%

We continue to maximise the value of our portfolio through range development
Portfolio 
development

International model combining direct commercialization with a licenses-out strategy with top international partners
Commercial
development

Respiratory

+10% 
CAGR 18-23

+15% 
CAGR 18-23

+6%
CAGR 18-23

Consolidated product portfolio with further growth potential
Our commercial strategy– Product portfolio

43M€

23M€

+6%
CAGR 18-23

CAGR

Strategic products

12

Metabolism & vitality

Digestive health1

Vascular

Pain

Other products

16M€

15M€

15M€

125M€

+71%

+10%

+9%

+2%

+5%

+0,3%

Notes: (1) Does not include mesalazine.



We continue to consolidate our direct sales areas

B. Faes LATAM

A. Pharma Iberia
…a consolidated, resilient and 

flexible business, able to 
overcome the challenges that 

have marked recent years.

…presence in six of the 
main markets for LATAM, 

with ample room for 
growth in the comings 

years

C. Faes MEA
…consolidating our business platform 

in the Middle East and Africa, with 
prospects for growth in the coming 
years, especially in the Middle East.

Our commercial strategy– Direct sales areas

28%
Total sales direct

commercialization 2023 
(~305M€)

64%

8%

Direct presence

Presence via partners

Medium-term target markets

Total sales direct 
commercialization
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Iberia, a consolidated, resilient and flexible business, capable of overcoming the
challenges that have marked recent years

Our commercial strategy– Direct sales area – A. Farma Iberia

A consolidated business and 

of high contribution to the
bottom line…

…diversified into three
strategic businesses

…and with a proven track
record of resilience and 
flexibility

33%

5%

61%

Medical 
visit

Healthcare

Consumer
Portfolio of own
products and 
prescription licenses

OTC products marketed
in alternative channels

OTC products
marketed in 
pharmacies

• End of patent bilastine and generic entry
• Acoxxel output (license-in)
• Ristaben & Ristfor output (license-in)

• Redefining the business model
• Volume growth bilastine
• Consolidation as leaders in Vitamin D
• Growth in respiratory (license)

Pharma Spain: total income
[M€; 2018-2024E]

162M€
Income 2023

143

2018

153

2020

160

2022

169

2024E

32M€
Income 2023

…accounting for the~46% of the Group’s
pharmaceutical business

>25% margin

EBITDA

(49M€)

Pharma Iberia: total income
[M€; 2023]

194M€
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Potential for additional growth in Markets worth ~20.000M€

In LATAM, we improved our positionin in all our markets, with a growth path to
the top 25 position 

Our commertial strategy– Direct sales area – B. Faes LATAM

CAC1

Total income
[M€, ‘20 vs.’23]

Notes: (1) Central America Caribbean:  Total income and position in 2021.

Colombia Chile Mexico Ecuador Peru

#25 #25 #25 #60 #25 #25

#36

#34

#27

#24

#43

#31

#125

#98

#62

#48

#58

#48

23 27

x1,2

Our
subsidiaries

17 20

x1,2

11
19

x1,7

11
4

x3,1

72

x2,9

1,8 2,5

x1,4

Market
position

2
0

2
0

2
0

2
3

Ambition
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Significant
commercial
presence

Strong growth
prospects

We continue to consolidate our comercial platform in MEA, with prospects for growth, 
especially in the Middle East

Our commertial strategy– Direct sales area– C. Faes OMA

Presence in more 

than 40 
countries

Direct presence

Presence via partners

Medium-term target 
markets

~26M€
income 2023 
(▲22% vs. 2022)

>50
partners

~7M
of units sold in 
2023
(▲11% vs. 2022)

Expansion in the Middle East, extending the
trade muscle in the Persian Gulf

Strengthening our position in Sub-Saharan
Africa

Direct entry into 
the Persian Gulf 

with the 
acquisition of 

Novosci 2023

16

Position #28
in French-speaking
sub-Saharan Africa
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Maximising the value of our strategic products through a network global alliances
with top-tier partners

Our commercial strategy– Licensing-out business

Revenue performance of the licensing-out business
[M€; 2014 - 2023]

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Other products

Bilastine

19M€

27M€

37M€ 38M€

56M€

82M€
90M€

80M€

95M€
100M€

x5,4

# partners5 12 12 12 14 18 21 30 32 35

7 new agreements
signed in 2023

10 agreements in 

negotiation

100M€
of income in 2023

35 partners
globally (+3 in 2023)

17

+21% CAGR
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640 M€

495 M€

380 M€

238 M€

132 M€

132 M€

124 M€

104 M€

88 M€

Japan

Brazil

China

LATAM2

Australia

Canada

Spain

Italy

Germany

Bilastine, our leading antihistamine, which will continue to maintain its high
value in the coming years

Notes: (1) Global prescription and OTC market (solids and liquids), excluding USA, France, India and Russia; (2) Includes markets associated with FAES' 6 subsidiaries
(Mexico, CAC-Centralamerica (and Dominican Republic), Chile, Colombia, Ecuador, Peru). Bilastine is marketed in all Faes markets; (3) Markets shares in value. Source: 
IQVIA.

Top antihistamine Markets Faes Farma and presence of bilastine1 [R6A, 2023, M€, licensed-out market]

21% (+2 p.p. vs. 2022)

16%

Launch in Q1 2024

Our commercial strategy– Licensing-out business- Bilastine

Launch of the 2nd bilastine Brand in Chile in 2023 Direct 
commercialization

+ licensing

% Market share Faes Farma3

Bilastine makets via license

2%

Signing of agreement with Sifi in Mexico in 2023 – Bilastine ophthalmic

#1

#1

#2
Position of bilastine in Rx market

Agreement signed with Searchlight in 2023 - Bilastine ophthalmic

18

19%

Most relevant milestones

5%

7%

First year on the market

#1

Market leader in the Rx and 
prescription

Bilastine makets via direct commercialization+ licensing

#

20%
Direct 

commercialization
+ licensing

Launch as OTC in february 2024

D
ire

c
t c

o
m

m
e

rc
ia

liza
tio

n
L

ic
e

n
se

s-o
u

t

Ib
e

ria
L

A
T

A
M

B
ila

stin
e

C
a

lc
ife

d
io

l
M

E
A

M
e

salazine



Calcifediol, will continue to grow in current markets and through new launches

Notes: (1) Global prescription and OTC market (solids and liquids), excluding USA (where Calcifediol will be launched as a nutritional supplement in 2024), India and China, 
among others; (2) LATAM: considers the markets associated with the 6 FAES subsidiaries in Latin America (Mexico, CAC-Central America (and Dominican Republic), 
Chile, Colombia, Ecuador, Perú). Calcifediol is marketed in all Faes LATAM Markets; (3) Market share in value. Source: IQVIA.

Top Faes Farma Vitamin D Markets and presence of Calcifediol Faes1 [2023, M€, licenses-out market]

276 M€

177 M€

97 M€

77 M€

75 M€

60 M€

57 M€

47 M€

39 M€

23 M€

Brazil

Italy

Spain

France

LATAM2

Polan

UK

Australia

Grecia

Baltics

3%

1%

Launch in H2 2023 

Launch planned in 2025

Launch planned in 2025

Approval of our manufacturer and pending
new submission dossier

Pre-regulatory/Regulatory phase markets

Markets Calcifediol via licenses

Launch in H2 2023 

Launched by Berlin Chemie Menarini in January 2024

Our commercial strategy– Licensing-out business- Calcifediol

Relauch Berlin Chemie Menarini in January 2024

Hidroferol launch in Mexico in 2022

19

45% #1
Direct 

commercialization

Direct 
commercialization

% Market share Faes Farma3

Most relevant milestones

Position of Calcifediol in the market#

Volumen share: 10%

Markets Calcifediol through direct commercialization

License signed in the USA for marketing 
as a supplement in February 2024. Launch 

planned for October 2024.

6%
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Mesalazine: further growth via new product launches as we develop the most
complete range for this molecule

Notes: (1) Global market for mesalazine prescription and OTC (solid, liquid and rectal), excluding USA, China, Korea e India; (2) LATAM: considers the Markets associated
with the 6 FAES subsidiaries in LATAM (Mexico, CAC-Centroamerica (y Republica Dominicana), Chile, Colombia, Ecuador, Peru). Mesalazine is in all Faes LATAM Markets; 
(3) Market share in value. Source: IQVIA.

Top Faes Farma Mesalazine Markets and presence of Faes1 [2023, M€, licenses-out market]

120 M€

90 M€

77 M€

61 M€

43 M€

39 M€

34 M€

29 M€

25 M€

24 M€

22 M€

UK

Canada

Italy

Spain

Nordics

Australia

Netherlands

Brazil

LATAM2

Poland

France

Under negocitation to be included in forms

License in negocitation

License signed. Completing regulatory processes

Licence agreed

Launch in 202112%

Our commercial strategy– Licensing-out business- Mesalazine
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Direct 
commercialization

Direct 
commercialization

12%

D
ire

c
t c

o
m

m
e

rc
ia

liza
tio

n
L

ic
e

n
se

s-o
u

t

Ib
e

ria
L

A
T

A
M

B
ila

stin
a

C
a

lc
ife

d
io

l
M

E
A

M
e

salazine

In exploration phase

In exploration phase

In addition, in 2023, the partnership 
agreements in Austria, the Netherlands, 

Slovakia and the Czech Republic

Most relevant milestones

2%

5%

Launch in 2021

In exploration phase
Pre-regulatory/Regulatory phase markets

Markets Calcifediol via licenses

% Market share Faes Farma3

Position of Mesalazine in the market#

Markets Calcifediol through direct commercialization



Industrial 
projects

4//

21



Excellence and specialisation of our industrial footprint
Industrial projects – Our industrial footprint

Faes Farma’s industrial footprint [    new industrial expansion]

Derio
New pharmaceutical manufacturing plant

Focus on strategic and high volumen 
products

Lamiako
Manufacturing of chemical products. 

R&D&I centre and pilot plant

Portugal
Manufacturing topical products and 

semisolids

Global Farma (     )
Plant located in Guatemala. Specialisation in short 
batches of locally marketed products.

ISF
New production plant for special feed for 
piglets

Capselos
Manufacture of microencapsulates for
Food & Feed, with different applications

Tecnovit
Manufactures of multi-species premixes, 
supplements, nucleous and additives.

Ingaso Farm
Manufacture of porcine nucleous and 
supplements. Leadership in piglet 
nutrition

Pharmaceutical production Animal H&N production

Specialisation by product and 
regional production

Automation of
production logistics

Cost efficiency and 
scale

Consolidated know how in 
high-value technologies

22



Closing 2026

The new Derio plant will come into operation at the end of this year
Industrial projects- Derio

Derio plant: Timetable and key milestones [high-level vision]

2021 2022 2023 2024 2025 2026

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

Desing and engineering

Construction

Start-up of the Derio plant
Selection of key milestones

Production start-up AEMPS inspection

Certificate GMP

Relocation of production lines

Complete takeover of Farma Lamiako production

(Deadlines subject to speed of internation approvals)

Complete 
transfer of the
Lamiako Pharma
production plant

Specialised
industrial 
footprint

We are here

After the process of
relocation and production

specialisation, we expect to 
absorb the complete finished 

godos production of 
Lamiako in Derio by 2026
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Industrial projects- Derio

Likewise, the new Derio Plant will allow us to align ourselves with the latest ESG developments and 
requirements

...double our industrial 
capacity

…to incorporate new high-
value technologies

…to strengthen our focus on
the operational excellence

~x2
Industrial capacity

Posibility of entry into

CMO y CDMO 
business

Manufacturing technologies for 

strategic products
Lean manufacturing

Manufacturing technologies

associated with planned new 
launches

Renewal
of production lines

New technologies

Digitisation
of the plant

The new pharmaceutical plant will allow us to…

24

…and will allow us to double our industrial capacity, to incorporate new 
technologies of added value and to strengthen our focus on operational excellence



AH&N: the new ISF plant will play a key role in consolidating our leading position in 
the market for early age animal specialty nutrition

Industrial projects- ISF

New ISF plant – Special foods for the early ages

~23M€
investment

~120.000
tonnes of capacity

October ‘24
Start up

 Advanced manufacturing technologies

 Meeting the highest quality, sustainability
and traceability standards

New
technologies

 Commercial and operational synergies with the
rest of AH&N´s businesses.

 Great opportunity for growth in current markets
and with current clients

Synergies

 Vertical diversification

 Strengthening our position in piglet
nutrition

Strengthening our
positioning

25

ISF construction process status



2023 Results and 
2024 commitments
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12

24

39

51

74

94

103

2011 2013 2015 2017 2019 2021 2023

x8,3

2023 marks twelve years of profitable growth for our business
2023 Results

195 192
214

288

390

429

473

2011 2013 2015 2017 2019 2021 2023

x2,4

+8% CAGR

Total income
[M€; 2011 - 2023]

PBT
[M€; 2011 - 2023]

+19% CAGR

27

Despite the great
challenges faced in 2022 -
2023…

- End of bilastine exclusivity
in Spain and Europe

- Devaluation of the Yen

- Geopolitical situation in 
some LATAM markets

- Ristaben & Ristfor end of
license-in

- AH&N industry situation

…we continue to grow, and 
2023 marks the twelfth
year of profitable growth
for our business…



…driven mainly by our key growth drivers: the strategic products and 
international business

Notas: (1) Faes LATAM & Exports includes the Group’s subsidiary in Nigeria, as well as the Colpharma business; Pharma Iberia includes the Pharma business in Spain and 
Portugal.

13M€

5M€

Income
2022

Strategic
products

Other
products Tier

2 Pharma

(7M€)

AH&N Income
2023

462M€

473M€

11M€

4M€

3M€

Income
2022

Faes 
LATAM & 
Exports1

Licenses Pharma
Iberia

(7M€)

AH&N Income
2023

462M€

473M€

2023 Results

Total income: Product evolution
[M€; 2022 vs. 2023]

Total income: Business area evolution
[M€; 2022 vs. 2023]
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In 2024, even with some major challenges on the horizon, we will continue to grow
especially driven by our international business expansion

2024 Commitments

Guidance 2024

Growth vs 2023

6-8%
Total 
income

EBITDA

• Double-digit growth in  
LATAM & MEA

• Double-digit growth in our
Calcifediol and 
Mesalazine licenses

• Mid-single-digit growth
(above market) of the
Medical Visit, Healthcare 
and Consumer businesses
in Spain

• Increase in personnel
costs, as a result of
the new labour
agreement

• Devaluation of the
Yen (impact on
Bilastine Licensing
business) 

• End of Bilastine
exclusivity in Canada
in October

Impacts 2024 Impacts 2024+ -

• Increase in overheads
due to the start-up of
the industrial plant in 
Derio

• Increased
investments in 
R&D&I

Other issues with an
impact on the P&L 
2024

29

Growth vs 2023

3-5%



We continue to invest in the growth of our business and to prioritise shareholder
returns

Resource allocation

Capital Allocation Priorities aligned with our strategy

Organic investment in our
business…

1
A stronger

commitment to

R&D&i

Strengthening our

industrial 
capacities

Growing the business by

strengthening the

commercial structure in 

key geographies

…prioritising the return of our
shareholders…

2

Update of the dividend policy

~50% pay-out:

• Cash dividend: January 2024 – 0,039 €/share

• Cash dividend: June/July 2024 – 0,1161 €/share

…and exploring opportunities for
inorganic growth

3
Searching for potencial M&A to accompany

the already successful business growth
model

Notes: (1) Estimated dividend to be paid in June/July 2024.
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Close and Q&A
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DISCLAIMER

This presentation has been prepared and published by Faes Farma Group and is presented for informational purposes only. This presentation is not a
brochure, nor is it an offer or recommendation to make an investment. This presentation does not imply any subscription commitment, nor an offer of
financing, nor an offer to sell or to buy Faes Farma shares.

The information included in this presentation has not been verified by independent sources and some of the information is presented in summarized form. No
declaration or guarantee, explicit or implicit, are expressed by the Faes Farma Group, nor by its directors, managers, employees or representatives regarding
the fairness, precision, completeness or accuracy of the information or opinions expressed in this document, and they should not serve as a reliable support.
No member of the Faes Farma Group, nor its directors, managers, employees or representatives will assume any responsibility (due to negligence or any
other reason) on account of any loss, damage, cost or prejudice, direct or consequential, that occurs as a result of the use of this presentation or its content or
in any other way in relation to the presentation, except with respect to any liability for fraud,, whether direct or indirect, explicit or implicit, contractual,
criminal, regulatory or otherwise nature, in relation to the accuracy or completeness of the information in relation to the opinions included in this document or
any error, omission or inaccuracy included in this presentation.

Faes Farma does not guarantee the accuracy of the information contained in this presentation, nor that it is complete. The information contained herein has
been obtained from sources considered trustworthy by Faes Farma, but Faes Farma does not represent or guarantee that it is complete or exact, in particular
with regard to data provided by third parties.

This presentation contains information and affirmations or statements with future projections about the Faes Farma Group. Such statements include financial
projections and estimates with their underlying assumptions that are not historical facts. In this sense, although the Faes Farma Group. considers that the
expectations received in such statements are reasonable, warns that the information and statements with future projections are subject to risks and
uncertainties, known or unknown, that could cause the evolution of the group's business to be different from that expressed or inferred and condition its
materialization.


